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President’s Letter  
by Alex Csank, Vankleek Hill 

Alfisti, 

Winter dropped on us like a ton of (frozen) bricks 

this year all across our fair land! One day not too 

long ago, we were enjoying a nice late autumn, 

and then all of a sudden ... WHAM! It’s the middle 

of winter. But now that the holidays are over and 

the decorations are packed safely away, the 

turkey soup and other leftovers are stuffed in the 

freezer, and our schedules are getting back to 

normal, Diane and I can stay cozy in front of the 

fireplace and begin making plans for spring: 

planting the garden, tackling a few household 

projects, beginning the bodywork and paint 

preparation on my GTV6, club activities and road 

trips ... important stuff like that. 

From a club perspective, it looks like there will be 

plenty of great opportunities for getting together 

and I know that the ARCO, CARM and ARCC 

Toronto teams are all busy planning 2018 event 

calendars. I hope to be hearing from Calgary and 

Edmonton soon, and I would love to see renewed 

Alfa club activities in other places like Vancouver 

and elsewhere too. 

While most ARCC members own and enjoy ‘older’ 

Alfas, we also have an ever-increasing number of 

new members, many of whom have purchased 

new Alfa models. With the recent introduction of 

the Giulia (winner of Motor Trend’s 2018 Car of 

the Year award) and the Stelvio, I am hopeful 

that we can continue to grow and evolve as the 

national Alfa Romeo club. As we have seen in the 

past couple of years, including at our convention 

last summer in Montréal, the old and the new 

blend very well. Alfisti really enjoy meeting 

others who share the same passion, whether their 

car was built in 1957 or 2017. 

New Alfa Romeo dealerships are opening all 

across Canada, with more to come soon in cities 

like Ottawa. I am hoping that Alfa sales will 

continue to grow and that there will soon be at 

least one dealer in each province by 2020. Here’s 

the current list of 13 Alfa Romeo dealers in 

Canada: 

J.D. Alfa Romeo Fiat, Quebec City 

Des Sources Alfa Romeo, Montréal 

Lasalle Alfa Romeo Fiat, Montréal 

John Scotti Alfa Romeo, Montréal  

Maranello Alfa Romeo, Toronto 

Alfa Romeo Of Oakville, Oakville 

Alfa Romeo Of London, London 

Alfa Romeo Fiat Of Windsor, Windsor 

Alfa Romeo Of Saskatoon, Saskatoon 

Alfa Romeo Of Calgary, Calgary 

Fraser Valley Alfa Romeo Fiat, Maple Ridge 

Alfa Romeo Fiat Of Vancouver, Vancouver 

Alfa Romeo Of Victoria, Victoria 

 

 

New dealers selling new Alfas. 



 

With all the new Alfa sales, many to younger auto 

enthusiasts, there will certainly be lots of new 

owners looking to meet other like-minded Alfa 

owners to share interests; whether on the web, 

through social media sites, at the track, on the 

road, or at club gatherings. Our greatest 

challenge, over the coming months and years will 

be to find a way to be a welcoming and relevant 

club with active local club chapters, willing and 

able to successfully integrate all Canadian Alfisti. 

We must offer our current and future members 

and potential members a club truly worth joining! 

So, what do we need to do to keep ourselves 

focused on providing our members with a great 

club experience? How do we integrate and serve 

all of our increasingly diverse membership (age, 

gender, language, interests, etc.)? How do we 

create activities suitable for each type of Alfa and 

Alfa owner – track, concours, driving tours, 

technical and social events and online activities? 

How do we move forward into the future of 

communications, technology and activities while 

continuing to serve the needs of our older cars 

and their older owners? These are just some of 

the challenges we face, both at the local and 

national Alfa Romeo club levels in the coming 

years.  

Another challenge is that currently, many ARCC 

and local club leaders and most of our active 

executive members – the ones who do things like 

putting this newsletter together, managing the 

funds, planning and organizing club activities, 

etc. – have been doing these things for a very long 

time and are not getting any younger. We will 

need to inject some new blood into our ranks to 

ensure that our efforts moving forward have the 

follow-through to achieve continued success in the 

coming years. 

This discussion is open to all. As a member, we 

value each of your ideas and comments. Please 

send me your comments, critiques and questions 

anytime, using the title ‘ARCC UPDATE’ via 

email, or Canada Post to our club address.  

Don’t forget that the International Auto Shows 

will be taking place across Canada beginning this 

month. Enjoy the show, and make sure to visit 

the Alfa display! 

As always, George Beston is looking for your 

input for upcoming editions. 

Rev high! 

Alex (514) 771-9513 

alfaromeodriveralex@gmail.com 

 

 

Burning the mid-Winter Oil 
by George Beston, Cobourg 

Adapted from Hemmings Daily article by Daniel 

Beaudry. 

My Alfas can get neglected during our cold, dark 

winter. I’m hoping that this year things will be 

different; provided I can resolve myself to be 

prepared, and work on them regularly. 

Many of us believe that summer is for driving our 

Alfas and winter is for working on them. 

Somehow, the shorter days that come with fall 

and winter are hard on projects. It may be 

sunlight deprivation or Seasonal Affective 

Disorder but somehow we need extra resolve to 

avoid slumping in front of the TV and to get out 

into the workshop or garage. 

So, the big issue is to figure out how to ensure 

that we work on our Alfas on a regular basis this 

winter. The most obvious first step is to review 

what needs to be done, or what you want to 

do, and make a list. This transforms the 

undefined and overwhelming into the known, 

delineated and manageable. 

Bits of paper are easily lost and don’t make you 

feel good about what you’re doing, or planning to 

do. It’s far better to use a dedicated notebook or 

computer file. Studies show that the physical act 

of writing actually helps people to think and 

remember, but if you’re at least as comfortable 

with a computer, use it. It’s easier to add to, 

elaborate on, rearrange and search a computer 

list. For those of us whose handwriting is 

indecipherable, typing ensures that reading your 

own writing won’t be an impediment to progress. 

Next, classify the jobs on the list by estimated 

length of time to complete them. Then, break the 

down into component tasks and print the list out 

occasionally so it is never far from view. Once 

you’ve done that, you can cherry pick those that 

fit whatever block of time you have to work with. 

The level of detail is left to your own level of 

patience with planning as opposed to doing. Keep 

in mind that as the work moves into unfamiliar 

territory, having a plan helps you think activities 

through before you start them. 

Watch for tasks that can be done in parallel with 

others. For example, it can be helpful to have 

something to do while you’re waiting for parts to 

soak or paint to dry. Tasks that can be done in a 

more comfortable setting such as internet 

research or on-line parts shopping can fill in 

small bits of time that might become available 

any place or time. 



 

When you begin collecting parts and hardware for 

a given job, make one of your tasks the 

establishment of a “job box” for it. As you acquire 

the bits and pieces add them to a designated and 

clearly labelled container using the same bag-

and-tag method you might employ when 

disassembling something. Label pieces with tape 

if necessary, then toss in any instructions or 

printouts of research you’ve done, and any 

reminders you want to leave for yourself. Then 

close it up and store it until you’re ready for it. 

Make sure your workspace is itself not an 

impediment to your efforts. A well-equipped, well- 

organized, picked-up and clean space will ensure 

that you spend less time making room for a 

project or hunting for tools and parts, and more 

time actually working on your Alfa. 

If required, be sure to have a couple of heaters 

that can crank out warmth quickly. An electric 

space heater with a built in fan placed close by, 

perhaps under the bench or the car you are 

working on, will help your work area warm up 

quickly.  

Lighting is more important than ever in the 

winter. Beyond allowing you to see the tasks you 

are working on and things you might trip over, 

plenty of bright light will trick your body into 

feeling more energetic because it will feel like 

you’re not working in the dead of night. Wire your 

workspace with plenty of light, and turn it all on 

as soon as you get there. The good news is that 

LED lights which are easy on both the electric bill 

and Mother Nature have recently gotten brighter 

and much less expensive. They are typically light 

and compact and produce little heat. Smaller 

work lights are rechargeable and last really well. 

My favourite is a “headlight” that runs off four AA 

batteries and can be arranged to put the light 

exactly where I want it almost all the time. 

Avoid standing or lying on a cold concrete floor. It 

will quickly sap your body heat, fatigue you and 

cause your bones to ache. Throw down a section of 

inexpensive rubber backed indoor-outdoor carpet 

wherever you are working. 

Get started on your project now, or as soon as the 

parts are on hand. Time waits for no one, and 

even though winter can seem like it’s going on 

forever and a day, spring is already less than 

three months away, and top-down weather won’t 

be far behind that. 

Once you’ve started, persist. Keep the end result 

in mind to help you maintain momentum when 

the inevitable snags crop up. Also, it is helpful to 

do something on your project(s) every day, or 

every day you can. The TV and other sorts of 

effortless/mindless distractions will always be 

there. Save them for when you’re a lot older! 

If you require ongoing inspiration, look to your 

own previous efforts, or some of the popular 

threads on the Alfa BB. Here’s my current source 

of inspiration, a shot of my Spider taken last year 

just as its engine rebuild was completed: 

 

Photo by George Beston. 

Who Here Really Likes to 

Drive? 
by Russ Baer, Monkton Maryland 

It is hard to avoid all the ‘future shock’ 

information regarding the advent of autonomous 

vehicles. So now I want to go on record as being 

whole-heartedly in favour of them … for 

somebody else. I have driven over a million miles 

without an ‘at fault’ accident but I’ve been heavily 

rear ended six times – three of those collisions 

occurring when I was stopped and waiting for a 

traffic signal. I’m told that an autonomous vehicle 

would have the good judgment and courtesy (two 

characteristics missing from most of those seated 

behind the steering wheel of a conventional 

automobile) not to collide with a stationary object 

– me. 

Me? I’m a driver. I love to drive my old Alfas (at 

least on the un-crowded twisty two lane blacktops 

where I live). On the rare occasions when I am 

forced to drive a major highway or suffer urban 

traffic, I drive fearfully while time-sharing 

windshield and rear view mirror. It’s bad enough 

that people are discourteous and angry at having 

to coexist with all those discourteous angry others 

in their traffic-clogged daily commutes, but there 

is the compounding prevalence of distraction – 

both by driver inattention and from those 

distractions given generously by automakers 

intent on providing more digital gee gaws than 

anyone needs but must push and probe constantly 



 

to access rather than concentrate on not running 

into the rear end of my car. OK, I guess it’s all 

about me. 

Discussion of the pros and cons of owning a 

modern or future modern car is of no importance 

to me. I have no interest in owning, nor can I 

envision any set of circumstances that would 

cause me to have one (I think I have enough cars 

to last to the last). I suspect anyone reading this 

will at least partly agree since they are able to 

drive a ‘three-pedal’ car (I guess that could 

include the thing I first drove – a Model T Ford) – 

a car formerly described as having a ‘standard’ 

transmission. ‘Standard’ now – at least in the US 

of A – means ‘automatic’. I tell people I can leave 

the keys in the Alfa’s ignition and the top down 

without fear of theft because 90% of ‘drivers’ 

today can’t drive a ‘stick’! OK, that’s only a 

suggestion but you get the point. So what is the 

real point? I’ll see if I can find one. 

A friend once told me that he and his wife were 

given a discount on their auto insurance for their 

having taken an AARP (or AAA) ‘defensive 

driving ‘ class. Sounded good. I asked if he would 

have gotten a greater discount if he actually 

taught one. That sounded even better to me but 

my insurance guy said that Maryland doesn’t 

recognize the virtue of such classes – at least not 

for an insurance discount.  

 

I would love to have addressed a bunch of ‘geriats’ 

(my wife says they are my people) to try and 

teach them how to drive defensively. I already 

had my opening line … “Who here really likes to 

drive?” Sadly, I don’t think many hands would be 

raised. Doesn’t it make sense that if someone 

doesn’t like to drive that person won’t be a good 

driver? So maybe they really need an autonomous 

car. Or maybe … Uber. 

More 6C 2500  
by George Beston, Cobourg 

The December ARCC Update contained an article 

and pictures of the Guild-restored 6C 2500 at the 

2017 Cobble Beach Concours. In looking over my 

photos from a visit to the Italian national 

automotive museum in Turin last May, I was a bit 

surprised to see a roughly similar Alfa, especially 

in its front end styling, but even more surprised 

with the story that came with it that parallels the 

story of the Cobble Beach winner. 

 

Unveiled at the motor shows held in Paris and 

New York in 1947, the Extra Luxury model by 

coachbuilder Stabilimenti Farina is an imposing 

cabriolet mounted on an Alfa Romeo 2500 chassis, 

designed by Giovanni Michelotti. Available in a 

choice of versions this model stands out for its 

front section, which, while it bears no brand 

identity signs is characterised by horizontal bars 

taking up the entire area between the headlights. 

This is one of the two specimens left from a small 

run built on a sport chassis with a 3m wheelbase, 

and fitted out as an open-top 5-seater, featuring a 

special azure body colour that made its debut on 

this model at the Paris motor show. The 

dashboard styled by Mario Revelli di Beaumont 

uses a unique steering wheel patented by Revelli 

himself, and is equipped with a rudimentary 

onboard “computer”.  

Thanks to Corrado Lopresto. 

Bloomberg Says … 
from Kyle Stock, Bloomberg Pursuits 

The racy brand outperformed all others in 

U.S. sales last year 

 

Alfa Romeo, the Italian brand built (and rebuilt) 

on 1960s sex appeal, posted the biggest surge in 

U.S. sales in 2017, an anachronistic result in an 



 

industry currently mesmerized by battery packs 

and self-piloted transportation pods. 

The carmaker won its bragging rights the old-

fashioned way—through performance. Alfas have 

curb appeal, powerful engines, and solid 

engineering. 

Launch control 

Two new vehicles helped Alfa-Romeo grow sales 

23-fold in 2017 

 

Make no mistake; auto executives are watching 

the Alfa Romeo experiment closely. It’s not 

something one sees all that often in the car 

business these days. Fiat Chrysler assembled a 

skunk works of marketing gurus and Ferrari 

engineers and told them to dream big. It also 

promised to “protect” them from senior leadership 

— the folks who look for the kinds of parts 

sharing, cooperation, and badge engineering that 

make a contemporary car conglomerate a profit 

machine.  

The bar for success, of course, is mighty low for 

Alfa Romeo. The Fiat Chrysler-owned brand has 

been largely dormant in the U.S. for almost 25 

years. In 2016, the marque sold just 528 machines 

in America. In recent months, however, Alfa 

launched a sinuous sedan and SUV. Both are 

made in Italy, both feature carbon fibre drive 

shafts, and both brag about “best-in-class” 

horsepower metrics. The cars have stolen some 

market share from BMW, Mercedes, Cadillac, and 

the rest of the luxury set.  

When Fiat Chrysler pledged to resurrect Alfa in 

America, it promised vehicles with great weight 

distribution, a lot of horsepower per pound, and 

mouth-watering design. After all, this is a brand 

responsible for what some call the sexiest car ever 

made. According to auto folks, the brand 

delivered. Motor Trend magazine even crowned 

the Giulia its Car of the Year. 

Meanwhile, Carlock Motor Cars in Nashville has 

had trouble keeping the Giulia in stock, mostly 

because it’s such a bold offering. Buyers are 

looking for a particular version, the souped-up TI 

Sport package, preferably in a bright colour. “It 

was a little counterintuitive for us,” sales 

manager Mitchell Sherwood said. “They’re 

definitely not buying it in silver with black 

interior and trying to blend in.” 

 

Reid Bigland, head of Alfa Romeo for Fiat 

Chrysler, unveiled the brand’s first SUV, the 

Stelvio, to gawking car-lovers in Los Angeles late 

in 2016. Patrick T. Fallon/Bloomberg photo. 

Although sales of the cars have been strong, Fiat 

Chrysler’s rivals in Stuttgart aren’t likely to be 

scared. Alfa has just 177 U.S. dealers, roughly 

half as many as BMW and Mercedes. In the two 

segments it has nudged its way into, the 

carmaker still isn’t near the front-runners, or 

even in the middle of the pack. Among entry level 

luxury sedans, the Giulia captured only 2 percent 

market share in the recent quarter.  

Starting small 

When it comes to sporty sedans, Alfa Romeo still 

lags the pack: 

 

“We want to make sure we earn our position in 

the segment,” said Pieter Hogeveen, Alfa’s 

director in North America. “It’s not just chasing 

sales numbers for us.” If Alfa Romeo can keep 

convincing enough drivers it’s special, it will have 

the pricing power to tune up its profit metrics. 

Indeed, the brand’s renaissance in the U.S. has 

helped shore up Fiat Chrysler’s profit, even as 

sales skidded at sibling brands Chrysler and Jeep. 

Alfa may never be big enough to carry the 

company’s dead weight, but what it lacks in size, 

it makes up for in style. 



 

Upcoming ARCC Events 

Regional representatives are requested to send 

your 2017 events calendars to the secretary or the 

editor for inclusion in the next issue. 

Club Alfa Romeo de Montréal  

Date Time Event 

January 27  Pizza Lunch and AGM 

February 17  Valentine’s Dinner 

April 21  Springtime and First Drive 

June 9  Grand Prix BBQ 

June 16  Italian Car Parade in Ottawa 

July 8  Fiat Breakout 

July 20-22  Raduno Estivo, Kingston 

August 8-12  
Sempreverde 2018, AROC 

Convention, Olympia WA 

August 19   Gatineau Hills Drive 

September 8  Drive and Supper in Bromont 

September 30  Raduno Montebello 

October 13  Fall Colours Drive, Oka Hills 

November 24  Year End Dinner 

Alfa Romeo Club - Ottawa  

Date Time Event 

April 18  ARCO AGM 

May 19  Stelvio Test Drive and BBQ 

June 16  Ottawa Italian Car Parade 

July 20-22  Raduno Estivo, Kingston 

August 8-12  
Sempreverde 2018, AROC 

Convention, Olympia WA 

August 19   Gatineau Hills Drive 

September 30  Raduno Montebello 

October 13  End of Season Drive and BBQ 

Alfa Romeo Club of Edmonton 

Date Time Event 

August 8-12  
Sempreverde 2018, AROC 

Convention, Olympia WA 

Calgary Alfa Marque Society  

Date Time Event 

August 8-12  
Sempreverde 2018, AROC 

Convention, Olympia WA 

Toronto Chapter  

Date Time Event 

April 5  Toronto AGM 

May 6  Go Karts  

May 21  Pancake Run to Cookstown 

June 16  Tour to VARAC Vintage Festival 

June 24  Rattlesnake Point Run 

July 8  Sun Collision BBQ 

July 20-22  Raduno Estivo, Kingston 

August 12  Italian Car Day, Woodbridge 

August 8-12  
Sempreverde 2018, AROC 

Convention, Olympia WA 

August 26  Italian Cars at the Forks 

September 16  Niagara Wine Tour 

September 30  Raduno Montebello 

October 14  Fall Colours Drive 

November 24  Holiday Dinner 

First Saturday of every month – Espresso and Biscotti 

at Des Sources Alfa Romeo in Montréal. 

First Tuesday of every month – drop in Cruise Night at 

La Paloma in Woodbridge. 
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